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Thinking Green is No Longer An Option

Validated Business Cases for Sustainability

* Cost Savings
* Energy & Waste
* Risk Mitigation
 Talent Recruitment & Retention

* Revenue
 Product & Service Innovation Driver
* New Market Opportunities
e Brand Enhancement

Increasing Regulation



Global Leaders now have a Sustainability Map
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’ 70(y see the SDGs providing a clear framework to
O structure sustainability efforts
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How CEOs See the SDGs
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’ 8 7cy believe the SDGs provide an opportunity to rethink
0

approaches to sustainable value creation

’ 4 9(y believe that business will be the single most
0 important actor in delivering the SDGs

Source: UN Global Compact 2016



Sustainability Journeys Differ for Every Organization

The DuPont Sustainability Journey
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At Coca-Cola, we are dedicated to
" Marketplace contributing to a healthier, happier world.
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Sustainability Cost Savings for ALL Company sizes

* Improve energy & water etficiencies

Assess current use & costs against desired targets™ for:
 Building & offices—HVAC, lighting, electricity
* Electronics, appliances & technology
 Transport & mobility—travel, fleet

*Targets & benchmarks from industry guidelines,
government standards, best in class studies, etc.

e Reduce waste

Use recycled versus virgin materials when possible
Reduce single use/disposable

Share/rent from sustainable suppliers versus buy &
maintain



Understand customers’ sustainability issues to innovate

Sustainability in customer industries
drives innovations in new growth fields 01« BASF

ow
23
oL

C Jrganic

Heal
management Electronic ]
Functional

Crop care

Wind energy

Water solutions




BASF’s Tool to Measure a Product’s Sustainability

Sustainability
Screening Tool
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Non manufacturers also see sustainability opportunities

* Only six years ag%o, Bloomberg announced 17 sustainability

goals for products, operations and people to reach by the
end of 2020
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New Markets Related to Achieving SDGs

60 Biggest Market Opportunities
Related to Achieving SDGs

o >$25 trillion to achieve SDGs

* >50% in developing countries

« ALERT: Note Club of Rome
sponsored meta-analysis

* To achieve the 17 SDGs by 2030,
would require THREE planets

* Only one path to sustainable
2050. Prioritize renewable
energy, sustainable food
chains, gender equality and
education for all

Source: Better Business, Better World BCSD 2017

griculture Energy and Materials [l Heaith and Well-Being

Reducing food waste in
value chain

Forest ecosystem services

Low-income food markets

Reducing consumer food
waste

Product reformulation

Technology in large-scale
farms

Dietary switch

Sustainable aguaculture

Technology in smallholder
farms

Micro-irrigation

Restoring degraded land

Reducing packaging waste

Cattle intensification

Urban agriculture

Affordable housing

Energy efficiency -
buildings

Electric and hybrid
vehicles

Public transport in urban

Car sharing

Road safety equipment

Autonomous vehicles

ICE vehicle fuel efficiency

Building resilient cities

Municipal water leakage

Cultural tourism

Smart metering

Water and sanitation
infrastructure

Office sharing

Timber buildings

Circular models -
automotive

Expansion of renewables

Circular models -
appliances

Circular models -
electronics

Energy efficiency - non-
energy intensive industries

Energy storage systems

Resource recovery

End-use steel efficiency

Energy efficiency - energy
intensive industries

Carbon capture and
storage

Energy access

Green chemicals

Additive manufacturing

Local content in
extractives

Shared infrastructure

Risk pocling

Remote patient monitoring
Telehealth

Advanced genomics

Activity services

Detection of counterfeit
drugs

Tobacco control

Weight management
programs ‘

Better disease
management

Electronic medical records

Better maternal and child
health

Healthcare training

Low-cost surgery



Brand Enhancement: Walmart

Save money. Live better.

Opportunity

Increase economic opportunity

Priorities

» Enhance economic mobility
and inclusion of associates,
frontline retall workers and
workers in supply chains

» Promote growth of suppliers,
local manufacturing and
small businesses - especially
women-owned, diverse

Business impact
o Associate engagement
» Productivity

Societal impact
» Frontline workforce mobility
» Economic growth

Sustainability
Enhance sustainability of

global supply chains

Priorities

» Reduce energy intensity and
emissions in our operations
and the supply chain

» Move to a zero waste future
across the supply chain

o Help preserve natural
resources, especially forests,
water and land

» Help create a more affordable,
sustainable and healthy food
system

e Promote transparency and
quality in products we sell

o Support the safety
and dignity of workers
everywhere

Business impact

o Cost of goods sold and
operating expenses

o Supply security

Societal impact
o GHG, natural capital
» Food security
o Worker safety, livelihoods

Community

Strengthen local communities

Priorities
e Enhance disaster resilience
in communities

e Develop communities
through engagement of
associates, customers and the
company

Business impact
e Sales, license to operate
e Associate engagement

Societal impact
e Stronger communities
e Disaster mitigation

In FY2017 we reached
our goal, set in 2012, of buying

70 percent

of our U.S. goods from suppliers that

participate in the Sustainability Index,
in categories where the Index
is available.



Free Resources for Sustainability Journey

Sustainability Tools: B
Building Challenge

 Sustainability Rating
Systems & Rankings

* Corporate online tools
for their suppliers (eg
Walmart’s Project
Gigaton) B)
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Sample online tools

Government

* Energy efficiency: . .
https://www.enérgy.gov/eere/articles/8-online-tools-
help-save-you-energy-and-money

NGOs

* Material reuse: https://pathway21.com
* Zero waste: http:// www.wrap.org.uk
Corporates

* Walmart Project Gigaton: =~
https://www.walmartsustainabilityhub.com

e BASF SeeBalance:
https://www.basf.com/¢global/en/who-we-
are/sustainability/management-and-
instruments/quantifying-sustainability/seebalance.html



https://www.energy.gov/eere/articles/8-online-tools-help-save-you-energy-and-money
https://pathway21.com/
http://www.wrap.org.uk/
https://www.walmartsustainabilityhub.com/
https://www.basf.com/global/en/who-we-are/sustainability/management-and-instruments/quantifying-sustainability/seebalance.html

Group Challenge: Equality Moonshot

Females Capturmg >30%, of investments
AND wealth created in the next two decades
as governments and businesses spend
trillions to achieve the SDGs ...

To ensure world’s resources will be owned
by a balance, diverse and representative
group of peoples which enables 0 b11110n,:,

people to live well, achieving the '

w1thm Earth’s limits

EQUALITY e
MOONSHOT e




How? Leverage 4IR Tech for New SDG Markets

h . . . ) . WORLD
4t Industrial Revolution (4IR) Fuel Technological Disruption E%ﬁ%m'c

N—

Robotics COMMITTED TO

OF THE WORLD

(M2H, H2M, M2M)
Advanced Analytics E"""‘"‘ Bioinformatics
Artificial Intelligence <p7” _ “Ngy Nanotechnology
Digital
World N\
o @ 6G Communication

.
L

Augmented Reality

Speed of Change

/
Advanced Material @ 7 INDUSTRY ™ ’,,1’/’ Blockchain
] 40

Future of Energy f Physical virual [ Internet of Things

[~
o
3
i =
\ World ol Uod el World S
/ S
—
-
=L
)
o,
[
o

3D Printing @; &> Autonomous Systems

= iy
O e )
Quantum Computing H@_%]«Ié/— Cybersecurity

. Industry 4.0
Smart Automation  Neurotechnology y

Indus!;ry 3.0

Industry 2.0
Industry 1.0 '
: ! Linear innovation
- i - , o X
1784 1913 1969 2013 Source: Honrik vow Scheel Time

Source: Henrik von Scheel



Thank you! ‘s
Tess Mateo —

. g

. mateo@cxcatalysts.com.

. : ‘




