PELHAM MEDIA LTD.
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OUR MISSION
S
¥y

To champion the positive 1deas
of the world's biggest companies thanks
to stories, events & digital.



CHAMPIONING

v. tr,, { tfeempranin }
striving for success

OUR CREDO
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POSITIVE

adj., { 'ppzativ }

generous, useful for the largest '

number of people

IDEAS

n., {ardioz}
at the center of our clients’ DNA

and expertise



OUR PATHWAY
. 1,

ENSURE DESIG

LOYALTY IDEAS

4, 2.

CONVERT RAIS

THE ENGAGEMENT THEIR VISIBILITY
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CONVINCE

STAKEHOLDERS







PELHAM MEDIA GROUP

PELHAM MEDIA LTD.

WORDAPPEAL
PREMIUM NEWSROOM

PELHAM MEDIA
OUTREACH PLATFORM COMMUNITY EVENTS

L’ECLAIREUR
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BREAKDOWN OF OUR ACTIVITIES

Breakdown by % of Pelham Media Ltd. turnover
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OUTREACH & COMMUNITY NEWSRQOM
WATCH MNGT & EVENTS EDITING & VIDEO UZEHEN ON SITE
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FRANCE
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UNITED STATES

OUR NATIONALITIES

Based on Pelham Media Ltd. existing staff
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CANADA UNITED KINGDOM

BELGIUM

RUSSIA
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OUR AVERAGE AGE

Based on Pelham Media Ltd. existing staff
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7 311 YEARS L.&D
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OUR MEN / WOMEN RATIO

Based on Pelham Media Ltd. existing staff




OUR OFFER



OUR OFFER

DIGITAL & IRL
PLANNING

AUDIENCE
MANAGEMENT

EDITORIAL &
PUBLISHING 24/7

FRONT-END
DEVELOPMENT




ACTIVITY PER INDUSTRY

Consulting, IT, Telecom,
Systems: 10%

da

Transport & Tourism: 12%
ofl l Building: 4% .
| Food, Beverage
Finance: 14% & & Luxe: 6%
i v

Energy: 46% %
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Health, Employment & Education: 4%

ACTIVITY PER LANGUAGE
French: 81% / English: 12% / Others: 7%

Automotive: 3%
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Others: 1%



THE TEAM




laetitia arnaud jean-sebastien jean-patrice anthony
FOUNDER & CHAIR(WO)MAN VICE-PRESIDENT WORDAPPEAL CEO LECLAIREUR CEO KCO CEO
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1smail Krstng s1Xte laurent benoit
VP STRATEGY EDITOR-IN-CHIEF CONTENT DISTRIBUTION WEBMARKETING UX & DIGITAL
DIRECTOR DIRECTOR DIRECTOR






