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PURPOSE
AT L'ORÉAL, WE ASPIRE TO BE THE MOST INCLUSIVE BEAUTY 

LEADER AND CONTRIBUTE TO A SOCIETY IN WHICH 

EVERYONE CAN LIVE SAFELY, PEACEFULLY, AND EQUALLY.



OUR 37 GLOBAL BRANDS 

C O N S U M E R  P R O D U C T S L U X E

D E R M A T O L O G I C A L  P R O D U C T S P R O F E S S I O N A L  P R O D U C T S
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Parents were Depression – era 
babies

Dad was Army Sgt WW2 
31 first cousins

Person with 2 
Disabilities

Father – 3  children + Furbaby

Italian – Spanish American

Person of Faith
Brother to 3 older 

sisters (Cathy, Diane, 
Annette)

Husband to Sue (30 
Years)

MBA, Trustee 
(Adelphi University) 
Undergrad (Bentley 

University) 
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SOCIOECONOMIC & 

MULTICULTURAL 
ORIGINS

PHYSICAL, MENTAL 

AND SOCIAL 
WELL-BEING

GENDER EQUITY
& LGBTQIA+

AGE & GENERATIONS

L’Oréal teams need to 

reflect and address 

the multicultural & 

socio-economic 

diversity and meet the 

needs of all our 

consumers

Remove stigma and 

barriers on visible and 

invisible disabilities, 

chronic illness,

neurodiversity and 

mental health and 

ensure inclusion for 

everyone

Gender equity and 

LGBTQIA+ inclusion 

worldwide at all levels, 

and across all 

touchpoints

L’Oréal employees 

and external 

stakeholders 

feel accepted 

regardless of age and 

eradicate references 

to anti-ageing on 

products

OUR 4 PILLARS OF DIVERSITY
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ERG OVERVIEW
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WHY BELONGING MATTERS

“If we want people to fully show up, to 

bring their best selves including their 

unarmored, whole hearts - so that we can 

innovate, solve problems, and serve 

people - we have to be vigilant about 

creating a culture in which people feel 

safe, seen, heard, appreciated and 

respected.”



We intend to create meaningful, deepened connections among male-identifying 
employees, in support of their long-term career aspirations, and make coming to 
work welcoming, rewarding, and inspirational.

VISION

2025 Mission: We drive impactful activations/education around evolving 

normative beauty standards for men, improving overall mental and physical 
wellbeing, developing positive views of masculinity, and amplifying allyship.
 
Connections: Creating Meaningful Connections among Members and other ERGs 
Education: Educating folks on men’s beauty trends, needs, aspirations 
Engagement: Through community service, allyship and support of all other ERG key 
moments



SOME IMPORTANT MEN@L’OREAL MOMENTS 

• Developing Key Strategic Partnerships
• Movember Foundation – wellness events, top fundraising company 
• Equimundo – Participation in State of American Men research
• Coqual – Participation in Belonging in the Workplace research
• Harvard Inclusive Leadership – C-suite Participation 
• NY Urban League (WOC) 
• Paralyzed Veterans of America, USO, FourBlock, American Legion, Student 

Veterans of America (VALOR) 
• Rochester Institute of Technology Spectrum Support Program 

(DiversABILITY) 
• Tourette Association of America  Rising Leaders (DiversABILITY) 
• Disability:IN conference (DiversABILITY) 
• Mental Health Month – (AANHPI)

• Campus activations / HBCU presence – recruiting events
• Positive impact to our Total Rewards offering (paternity leaves) 
• Breakfast with CEO/COO, Mentoring Moments 
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Global CEO Nicolas Hieronimus reaffirmed L'Oréal's commitment to diversity, emphasizing its 
crucial role in employee and consumer well-being, and its power to ignite creativity.
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Thank you! 

Nicholas.iadevaio@loreal.com


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13

