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YOUNG MEN TODAY

e Men are going backwards

e \Women and gender non-conforming people are
pushing forward

e Weaponization of young men

e Backlash/Backsliding, Pushback... a concerted
effort

e Unsurein the face of #MeToo

e Economic Precarity

Why are we drifting apart?




MALE ECONOMIG PREGARITY
AND BAGKLASH

MENTAL HEALTH

With high rates of depression and suicidal thoughts, many men feel alone,

that “nobody knows them stion & validation and

_ ) don't know where to find it
Across ethnic groups, men in

US who perceive themselves
as economically precarious are
more likely to oppose feminism
(State of American Men, 2023)
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Hey other dudes. How are you dealing with the existential dread of not _F'““PME_: MHSH"’. OR RESTRICTIVE MASCULINITY
being able to afford things like our fathers and grandfathers were able ”"f‘;‘f““"m”“mnj:’”:rw f";ﬂ“’”mﬁ“_‘fmzzgﬁ 'E”

. . resisting women's rights, feminism, and progr politics, nto
to. And the uncertainty of the future because of it? S e e
Too Real Fucking Question

can break the cycle but the loudest voices don't kead them there.
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TRADITIONAL MANHOOD provides young men with a
sense of purpose in moments of confusion

Men who conform least

34 33 to traditional ideas of manhood
28 Men who conform most
to traditional ideas of manhood
20
15 16 16 17
11 10
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purpose in life  purpose in life
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5%

Trust a manosphere influencer more than
their political leaders

C 3 -
“P heto by Sora Shimazaki on Pexels .
#



2/3

“No one really knows me well”




30%

Haven'’t talked to anyone
outside of their household
in the last 2 weeks




+40%

Thought about suicide in the last 2 weeks




Most of these men
place more value
on their online
lives than on their
“offline” ones
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UNDERSTANDING YOUNG MEN’S ®

ONLINE LIVES: Boy Soouts gcross

In person male spaces are miniscule compared to

men’s online gathering spaces 52M 500k -2M
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Sources: Statista, Pew Research Center



MEN ARE CONSUMING A . . .
BROAD RANGE OF TOPICS ./.
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and DIY/home improvement, while others revolve around
motivation and lifestyle. Some topics serve as entry points to
the Manosphere.

Some topics are skill-based, such as gaming, sports, fitness,
y/
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Jos Rogan.
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What are they
doing online?
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@ ¢’ Romantic relationships

(%> Looksmaxxing

@) Success and skills building
“IMental health

@ Venting

@ ()Fatherhood

Q) Sexuality (Sizes, nofap)




ENGAGEMENT-DRIVEN
CONTENT BLENDS
'H EALTHY AND HARMFUL




..AND SOME ACT AS ENTRY POINTS
TO GATEWAY MANOSPHERE AND
MANOSPHERE CHANNELS

Fitness, motivational and romantic channels stick to rigid
versions of masculinity that can trigger Manosphere content.
This may be because they relate to vulnerability, desirability
and men'’s fears of rejection.
ROMANTIC GATEWAY
LIFESTYLE RELATION- MANO-
SHIPS SPHERE

*Based on Youtube analysis



<//:how do | find
love?>

</['it sucks that you
are lonely>

</[-women suck!>

</l.you shouldn’t have
to beg, you are
entitled to it, you
deserve it>

</l.you are right, | should
go out there and do
something about it>
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(> Mewing, jaw breaking

® Scams

1Short term advice
@ Hate speech

'® Unhealthy advice




THE
PLAYBOOK

5. HAIR MAXED

4. SKIN MAXED
o

3. TESTOSTERONE
MAXED
-

How To Looksmax - Step-By-Step Guide

%E\ Teachingmensfashion & Eh

Build Commdhit'j
Around the

Victim Narrative
Construct compelling

narrative framing social
changes as threats.

Create platforms for
followers to gather,
reinforcing the narrative.

Find the

1 - Niaas

"Boys in Crisis”
: Audience

Identify receptive

demographics:

Disaffected young men

facing societal challenges.

Craft targeted
outreach materials
to lead them towards
extreme content.

Deeper ST
Interaction and i
Indoctrination >

Host interactive
experiences to deepen
engagement.

Moderate platforms to
reinforce ideology and
remove dissenting voices.

Political and

Monetization
and €xpansion

Introduce subscription
models, sell branded

merchandise, solicit 6
donations.

Organize paid events
and seminars, secure
book deals and speaking
engagements.

STEP &

g9
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Social Intluence

Leverage platform to
shape public opinion and
mabilize followers.

Align with like-minded
politicians for mutual
influence and legitimacy.

Influencers transition
from content creators
to significant players

in the political and
social arena, impacting
broader landscapes
while profiting greatly.



YOUNG MEN TODAY

e SO...

e men are lonely

e Striving for connections

e Feeling economic precarity

e Listening tothose who “seem to care”
e Unsure of their stake in gender equality

e And scare




THEN WHAT
DO WE DO
ABOUT
THIS?




TAP INTO THE POSITIVE

Men want to care ... and they rank care policies as
highly as women do. Care offers purpose




ALLYSHIP? MEN'S STAKE IN GENDER EQUALITY? BOTH!

* Some issues require some men to give up power and privilege --
e.g. political participation, seats on exec boardS

* Equity goals that require men to give up some privileges should
have clear indicators, time-frames and be transparent (how long,
how many, how to measure)

* Other issues are win-win: e.g. caregiving, mental health, gender
equitable education

* Men are ready to join gender equality when we make clear their
self-interest and stake in the outcomes

Bringing in win-win topics together with equity goals is both necessary, and
increases the chance men will want to be allies for equity and see ourselves in
the picture



NOT EVERYONE STARTS FROM THE SAME PLAGE
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MIND THE NEW EDUCATION GRAP

In about 100 countries, boys are falling behind girls in school for
multiple reasons - AND we’re not sure what it means or what to do
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Educational
. : Underachievement
Leave no child behind Among Boys and Men ;
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FROM THE PIE TO THE BUFFET

@ Johan Jarnestad/The Royal Swedish Academy of Scisnces



NEW SOLUTIONS

e There are win-win spaces: employee’s wellbeing, care policies

e Some other spaces might be more pie like (Boards of Directors)

e Those policies that require relinquishing privileges should have clear indicator
regarding time, progress measurement, etc.

e Win-Win actions makes it so that employees are more likely to react positively

to some of these changes
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