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Driving better business results through DE&I and belonging

EY DE&I Business Impact Research |

Groups with...

High cultural difference AND inclusiveness i A stronger sense of belonging
t + 9.6 pts | t + 3 pts
higher retention i higher retention
vs groups with low cultural difference :
and inclusiveness

___________________________________________________________________________________________________________________________

Includes 506 of EY’s largest client serving groups
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EY Belonging Barometer 3.0

A belonging disconnect is emerging in the workplace

However, over half of workers (56%)
feel that they can’t share or are

. reluctant to share dimensions of their
. identity while at work, for fear of it

' holding them back

Almost half of workers (41%) say that work is i
where they feel the strongest sense of belonging, |
second only to home (62%)

] . Top 3 dimensions that respondents feel the least comfortable sharing at work !
— family’s socioeconomic status, religion, political party '

In today’s market, checking in matters most

Checking in about how

. 75% of respondents e
' someone is doing at work

' report having felt i ) 0 0 |
; ) ] . and personally is the top 32% 28% 26% :
. excluded in their ] ) - :
workplace . contributor to building a le check when they when they are '

) out are ic given feedback

sense of belonglng at work 10 @ rec that helps them

1
! ersong CO butions develop !

The study surveyed 5,000 adults across the US, UK, Germany, Singapore, India
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Uplift social equity

Recognizing and checking the
assumptions we make about others is
key for everyone to feel

seen, connected, supported, proud

Building a better
working world




[ ]
AI I | n What barriers can we remove so all voices are heard and valued?

AIM is an easy team meeting practice where teams intentionally pause for small, yet powerful,

IVI O I I l e n t prompts and nudges in their meetings that create an environment where all voices are heard

and valued.

(AIM)

Give those who

“We hope to hear “Have we heard from
t ti ti AlM everyone’s sihiiie (255 @l everyone who wants
eam meetin ractice
gp examples perspectives today.” the chance to to speak?”

share first.

AIM framework Al in Moment-CAIM)

offers practical examples and step-by-step guidance



https://sites.ey.com/sites/GlobalDEI/All%20in%20moment/EXTERNAL_4148864_All%20in%20Moment%20(AIM)%20framework_SCORE%20approved.pdf
https://sites.ey.com/sites/GlobalDEI/All%20in%20moment/EXTERNAL_4148864_All%20in%20Moment%20(AIM)%20framework_SCORE%20approved.pdf

EY | Building a better working world

EY exists to build a better working world, helping to
create long-term value for clients, people and society
and build trust in the capital markets.

Enabled by data and technology, diverse EY teams in
over 150 countries provide trust through assurance and
help clients grow, transform and operate.

Working across assurance, consulting, law, strategy, tax
and transactions, EY teams ask better questions to find
new answers for the complex issues facing our world
today.

EY refers to the global organization, and may refer to one or more, of the
member firms of Ernst & Young Global Limited, each of which is a separate legal
entity. Ernst & Young Global Limited, a UK company limited by guarantee, does
not provide services to clients. Information about how EY collects and uses
personal data and a description of the rights individuals have under data
protection legislation are available via ey.com/privacy. EY member firms do not
practice law where prohibited by local laws. For more information about our
organization, please visit ey.com.

2023 EYGM Limited.
All Rights Reserved.

G no. 001089-23Gbl
Agency GA 16325195

has been prepared for general informational purposes only and is not
e relied upon as accounting, tax, legal or other professional advice. Please
‘advisors for specific advice.
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