USING SOCIAL MEDIA TO MARKET
YOUR BUSINESS f
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We have to be the change
we want to see In the world




Digital ? Go for Iit,
jump on I1t, embrace i1t !

@cathbarba




Social media”?
Not such a big deal
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It Is not about being an expert, but
how emotionally you connect with
people
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Social media helps me to learn a lot
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and to have fun

A DAY IN TWE LIFE OF
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No more than 3 subjetcts:

IN-STORE DIGITAL RETAIL:
THE QUEST FOR OMNICHANNEL

o past decace. retuiers of »
Of the 71 retailers,

only 4 emerged with
baseline’ scores.
Effectively, in-store
digital experiences
today are only weakly
integrated with in-store
goals and activities.
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ow there is only a
skilled job. Every
middle-class job today is being pulled up, out or down
faster than ever. That is, it either requires more skill or can
be done by more people

round the world or is being buried
made obsolete — faster than ever, Whic

s why the goal
of education today, argues Wagner, should not be to make

TVLL TRAVEL JOBS REALES

LET’S BROADEN
THE WORLD'S
ENERGY MIX.
LET'S GO.

1 Find out why wa're investing
in natural gas

ENTREPRENEURS

ARE

GREAT




Sometimes | am a little spammy or
salesy...

Catherine Barba

PAS o't |

Comment réussir la transition

numerique de votre activité
en 15 questions clés.
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...sometimes It is just for fun
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| use tools to keep 1t relevant
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~+ And it markets my business
as | do stick to my core values
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“A Warrior Spirit,

a Servant’s Heart Y

and a Fun-loving
attitude”

@cathbarba .




Don’t watch It, start playing now!
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